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The study of movie marketing and consumer behavior becomes more and 
more significant and necessary when we face an audience with multiple 
demands and fierce competition for movie market. It is especially true when 
we take the traditions of film industry and huge potential market in China into 
account. But former domestic studies are almost exclusively descriptive 
generalization or experiential summarization, and essential theoretical 
discussions are relatively rare. 
And so this paper aims to analyze consumers’ characteristics and their 
behaviors when it comes to movies by means of questionnaire investigation. 
And then it tries to make suggestions for movie marketing. 
This study was conducted with EKB model as its conceptual framework. 
To figure out how people evaluate the internal and external marketing factors 
of a movie before they go to cinemas, this study mainly discussed the 
procedure of purchasing decision-making. In addition, this paper adopted the 
special measurement of lifestyle towards movie as a foundation for market 
segmentation. As for the data capture, this study investigated the movie 
consumers in Beijing area, and then analyzed the data by using SPSS software.  
According to the statistic data, all the samples were segmented into three 
groups: the Reasonable and Steady Group, the Traditional and Practical Group 
and the Impressionable and Impulsive Group. Finally, by comparing different 
attitudes and behaviors with different segmentations, the study intends to give 
suggestions for movie marketing in the terms of Movie Selection strategy, 
Movie date-line strategy, Communication strategy, Promotion strategy and 
Differentiation strategy. 
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